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Introduction & Mission
From CMO Sarah Hamilton

“At Netrix Global, our mission is to serve 
as our clients’ trusted technical advisors. 
We provide the people, processes, and 
technology needed to run and scale 
modern, data-driven businesses that 
are always on and always secure. We are 
unique in how we partner with our clients 
to achieve real business outcomes that 
create lasting value.

 A consistent brand voice that represents 
our company’s unique value proposition 
is essential for carrying out this mission. 
The components of our style guide—
fonts, graphics style, colors, imagery, 
icon style, etc—have been crafted to 
evoke notions of trust, reliability, and 
partnership. By showcasing a positive 
outlook on the ever-changing nature 
of IT, we can communicate that with 
the right partner, today’s technology 
challenges can become opportunities 
that drive success now and in the future.”



Purpose
Purpose5
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This guidebook establishes the rules and 
guidelines for using all brand names, 
trademarks, and logos owned by Netrix 
Global that are specific to the business 
of Netrix Global. This guidebook is part 
of an overall Netrix Global Corporate 
Identity System. The consistent use and 
display of company-owned trademarks, 
as well as the supporting elements, 
is critical to building strong brand 
recognition and awareness.

Adherence to strict branding guidelines 
helps protect our trademarks and logos 
from competitive infringement. 

Purpose

The content of this document should be 
interpreted as a framework within which 
our various communications efforts 
should be developed.

The ultimate goal is not for every print or 
broadcast message to appear identical, 
but it is extremely important that each 
message, in all sectors in domestic or 
international markets, look, sound, and 
feel as though it identifies one company 
as the source of the associated products 
and/or services—with consistent and 
accurate branding principles and creative 
treatments in place.
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Full Logo

Horizontal Logo

Vertical Logo

The Netrix logo is the primary identifier of the 
brand. The primary logo includes an abstract 
N icon to the left side of the wordmark. The 
horizontal logo is the primary configuration and 
should be used whenever possible. The secondary 
logo configuration is the vertical logo which 
includes the abstract N icon on the top of the 
wordmark.
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To preserve legibility, our logo must be sized 
correctly.

Do not scale the logotype smaller than the 
minimum size shown here for either printed or 
digital materials.

The minimum size of the full logo is 2 inches 
wide for print and 215 pixels wide for on-screen 
use. The area behind the logo should be clean 
and unobstructed by overly complex patterns or 
graphics. The color field behind the logo, as well 
as the logo itself, should always provide adequate 
contrast.

Staging refers to placing the Netrix Global logo in a 
manner that establishes a clear and unobstructed 
area around the logo so that it is always presented 
in the best possible way.

Ensure there is adequate space between the logo 
and surrounding elements.

For the full logo and the icon, the clear space 
around it should always be measured by the “N” 
from the logotype.

Maintaining a clean, free and uncluttered space 
around the Netrix Global logo maximizes the visual 
impact and clarity of this key brand element.

Size

Clear Space

2 inches 215 px

Print Screen
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Logo Use on White Background

Logo Use on Dark Background

Logo Use on Image/Pattern Background

Primary Secondary Use Case

This version should be used when being applied 
to a white background without anything 
compromising the legibility.

This version should be used when being applied to 
a dark, solid color background without anything 
compromising legibility.

When applied against a colored background that 
is not in the Netrix Global color palette or when 
applied on a busy image background, the white 
Netrix Global logo should be used.
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Netrix
GLOBAL

Do not use the white logo on a light 
background.

Do not use the full color logo on a dark 
background.

Do not use the logo on a busy photo or 
patterened  background.

Do not “box” the logo, either by adding a 
border or background around it.

Do not substitute the type face.

Do not change the proportions or 
position of any logo elements.

Do not tilt or rotate the logo.

Do not apply any effects or use outlines 
to the Netrix logo.

As a key visual element of our brand, Netrix 
Global’s logo requires proper use wherever it is 
applied. To the right are examples of incorrect 
logotype usage. To ensure the visual integrity 
of the Netrix Global brand, please adhere to the 
logo configuration standards presented on the 
previous pages.

Misuse
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The Netrix Global identity is anchored in a 
dynamic system of colors, with bold purples as 
the foundational colors. Netrix Global’s blues and 
grays are meant to support the primary colors 
and add depth to the brand. The red is intended 
to be used as an accent color and should not be 
overused or implemented on its own. The Netrix 
Global brand system also includes gradients that 
can be used to create visual interest in collateral or 
other designs specifically in the “N” brand shape. 

Digital & Print Brand Colors Primary Grays

Secondary Accent

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

76-18-161 

85-100-0-0 

4c12a1

210-220-230 

16-8-5-0 

d1dbe5

36-151-178 

78-25-23-0 

2496b2

114-72-219 

69-75-0-0 

7347db

160-170-180 

38-26-22-0 

a1abb5

0-201-255 

63-0-0-0 

00c9ff

51-0-114 

93-100-17-19 

330073

100-110-120 

64-50-42-13 

636e78

234-0-72 

2-100-67-0 

ea0048
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The core brand color can be combined with any of 
the secondary colors and variations. The secondary 
or accent colors of blue, gray and red may be 
combined with purple, but never together. Red 
should be used sparingly, and never on its own.

Color Combinations
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The core brand colors, can be combined with each 
other and the accent red to create gradients and 
sublte color fades. All brand colors used should 
be visible within the gradient spectrum. Opacity 
and color fades should be sublte and should only 
be used when free space is required for text or 
objects. 

Gradients

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

114-72-219 

69-75-0-0 

7347db

76-18-161 

85-100-0-0 

4c12a1

114-72-219 

69-75-0-0 

7347db

0-201-255 

63-0-0-0 

00c9ff
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Brand Fonts
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The correct and consistent use of typography 
plays a big role in establishing a look for all printed 
messages developed by or for Netrix Global. 

Montserrat is the primary font to be used for 
headlines and Source Sans is the secondary font for 
body copy. All marketing communications materials 
for Netrix Global should display this font. Each font 
is available in an assortment of weights and styles, 
in both Mac and PC formats. If Source Sans is not 
available when using a Microsoft platform, Segoe UI 
should be used as the body copy font.

The use of brand colors in typography is dependent 
on the hierarchy and context of the copy. Headings 
should not be gray, however they can be any of the 
primary or secondary brand colors. Heading copy 
color selection is up to the discretion of the brand 
manager, however it is crucial to consider visibility 
and legibility when selecting typography colors. 
Body copy should always be black on white/light 
backgrounds and white on dark backgrounds.

Brand Fonts

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuv
1234567890!@#$%&*!?

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincid ut laoreet dolore magna aliquam erat volutpat. 

Heading Font Family: Montserrat

Body Font Family: Source Sans

Corporate
Xpress
Cloud
Data Centres
Worldwide
Organization

Aa
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H1 
Montserrat 
Extra Bold
38/40

Lorem Ipsum Sit Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem Ipsum Sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

H2
Montserrat 
Bold
28/30

Lorem Ipsum Dolor Sit

H3
Montserrat 
Bold
18/20

Lorem Ipsum Dolor Sit

H4
Montserrat
Bold
12/15

Lorem Ipsum Dolor Sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 

PARAGRAPH
Source Sans Pro
Regular
8/12

Headlines & Body Copy

The listed type styles reinforce the overall 
hierarchy of communication across all Netrix 
print materials.

The provided font sizes serve as 
recommendations for applicable print 
materials. In materials where these font sizes 
may not apply, i.e. digital formats, the same 
hierarchy of style and relative size should be 
adhered to.
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Specific brand elements such as the macro view N used 
with the signature color palette build the visual identity 
with layers of artistic treatment to create key art that can 
be leveraged throughout the brand system.

Key art elements can be used to emphasize the messaging 
and photography. The N brand element is used in 
monochromatic, transparent, gradient and outlined 
applications to create a central focal point and draw the 
eye to create visual connections. The brand element can 
be layered into image subject matter and key messaging 
to evoke a sense of connection with the logo mark. The 
macro view N can also be used as a mask to hold imagery 
across brand applications. When using the N brand 
element, enough of the shape should be visible to ensure 
the N is legible and cannot be mistaken for another shape 
or letter. 

Angles, width, weight and other shape details should 
always remain consistent with the examples presented in 
this guide.

Key Art
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Iconography is a visual language that can aid the Netrix 
Global brand when copy, imagery, or graphic elements 
cannot. The right application of icons helps to make on 
site navigation materials more accessible or to highlight 
specific calls to action on print or digital marketing 
materials.

Should a brand manager run into a scenario that 
requires a visual message that cannot be expressed 
effectively by copy alone, nor graphic element or image, 
please follow the Netrix Global icon style here across 
print and digital media applications. The brand icons 
are designed with bold brushstrokes and single toned 
coloring. The icon coloring is limited to shades of the 
primary, secondary and accent color palette. Only one 
brand color should be used per icon. 

Digital iconography
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Combining all the brand elements together like the 
N mask with branded photography can be used to 
emphasize the people, places, and information that 
Netrix Global presents. The negative space and shape 
of the N element can overlay to create a central focal 
point of imagery, but should never intersect the core 
subject.

Imagery should have a muted, cool color palette to 
create contrast with the bold brand colors. 

Generally, Netrix Global brand imagery should adhere 
to the following subject matter and themes: focus 
on people, collaboration, landscapes, cityscapes, 
emphasis on global reach. Creative license is granted 
to the brand manager to interpret and apply the best 
images towards the brand material at hand. Use best 
judgment depending on messaging, material size, 
audience, and design purpose. 

Imagery Application



Example Brand 
Applications

Business Card

Case Study

PowerPoint

Web
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The following designs exemplify how the brand could potentially 

be executed across various collateral. Designs are subject to 

change based on the actual content and future iterations. 
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Business Cards
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Case Study | Covers
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Case Study | Interior
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PowerPoint
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Web



Web Style Guide
Colors

Typography

Buttons

Forms & Dropdowns

Menus | Header & Footer
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Web Style Guide
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Contact
For any brand inquiries contact 

Netrix Marketing
marketing@netrixglobal.com




